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2025 – Present  (Senior Designer)
Freelance & Studio Mondo 

2022 – 2025  (Senior Designer)
Pearlfisher (New York)

2017 – 2022 (Freelance) 
DesignStudio
Mother Design
Magpie Studio
Bulletproof
Pearlfisher
Multiadaptor
NB Studio

B&B Studio
PepsiCo
SomeOne
Supple Studio
VCCP
WMH
Space
Imagist

2015 – 2017 (Designer)
Taxi Studio 

2015 (Internships)
D&AD Academy
The Partners
Topman Design
McQueen

Apple
Facebook
Google
Nike
Carlsberg
Pyrex
Virgin
Coca-Cola

Guinness
T-Mobile
UEFA
Pepsi
National Rail
General Mills
Nestlé
Gatorade

BIC
Casamigos
HP
Hershey’s
DeepMind
Atlantis Hotels
Colgate
Shure
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Experience

About

Clients 

Ryan is a freelance graphic designer, art 
director, and illustrator from Essex (UK) 
currently based in London. He is also a 
creative partner at Studio Mondo, which 
he co-founded with James Fishlock 
in 2025. Mondo is a design studio built 
around a shared passion for bold ideas 
and thoughtful execution.

​Prior to founding Mondo, Ryan spent 
three years in New York (US) as a 
Senior Designer at Pearlfisher, where he 
worked across a wide range of projects 
for both global brands and independent 
clients. In 2025, he returned to London 
to continue his freelance practice while 
building Studio Mondo.

​Ryan studied Graphic Design 
and Illustration at the University of 
Hertfordshire, graduating in 2015 
with First Class Honours. During his 
studies, he was awarded two D&AD 
New Blood Pencils, a YCN Award, 
and a New Designers Award.

His enduring passion for illustration 
continues to shape and influence 
much of his design work today.
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Project Date
2026

Rooted in two centuries of brewing, 
pub signage and visual culture, this 
conceptual rebrand strips Courage back 
to its strongest assets: the cockerel, the 
deep red, the chevron and the enduring 
Take Courage spirit. Rather than reinvent 
the brand, the work sharpens what was 

already there by redrawing the cockerel 
with a prouder stance, refining the palette 
and giving the identity a stronger, more 
ownable structure. The result is a brand 
world grounded in British beer history: 
familiar, confident and ready to hold its 
place in the category today.

Industry
Beer

Art Direction, Packaging,
Brand Identity & Illustration

Client
Personal Project

Created at
Studio Mondo

Courage
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What if Mahatma Gandhi had his own 
candy floss brand? Gandhi Floss is 
a conceptual identity and packaging 
project that reimagines the playful 
world of cotton candy through the 
lens of Indian culture.

Rooted in my Indian heritage, the 
brand reinterprets traditional motifs 
with a contemporary twist, creating 
modern storytelling while paying 
tribute to Gandhi as an iconic figure 
of Indian culture.

Art Direction, Branding,
Photography & Illustration 

Client
Personal Project

Industry
Snacks

Created at
Independent

Project Date
2020

Gandhi Floss









For over a century, Pyrex has been 
a cornerstone of American kitchens, 
known for durability and reliability. 
Pyrex revolutionised cookware with 
its heat-resistant glass, making it ideal 
for baking, cooking, and storing food.

By embracing its kitchen versatility, 
this rebrand paid homage to Pyrex’s 
recognisable, timeless dishware 
silhouettes and expanded into a 
celebratory colour palette for the 
modern age—beyond Pyrex’s red.

Industry
Homeware

Client
Pyrex

Project Date
2022

Created at
Pearlfisher (Concept Phase Work)

Pyrex

Branding, Art Direction, 
Packaging & Copywriting















B-Sides approached Mondo with an 
opportunity: to inject a dose of youthful 
spirit and 1980s nostalgia into their 
branding and packaging. We helped 
deliver an explosive flavour sensation 
designed to capture the taste buds and 
imaginations of their American audience.

The design language channels retro 
arcades and classic video game 
interfaces, reimagined through a 
modern lens. It feels like rediscovering a 
childhood snack – familiar yet refreshed. 
The result is a Gen X fever dream which 
feels sharpened for today’s shelves.

Art Direction,  Packaging 
& Logo Design

Client
B-Sides

Industry
Snacks

Created at
Studio Mondo

Project Date
2025

B-Sides









Sabatino is an eyewear brand that 
thrives on fearless expression, drawing 
on party culture, queer culture and high 
fashion – wrapped in a glossy, rebellious 
aesthetic. It’s unique eyewear designed 
as a statement of individuality where 
the arms of the glasses are chains and 

pendants. Part luxury Italian flair, part 
eccentric London grit, the brand carries 
a pulse as alive as the dancefloor.
The identity leans into chrome textures, 
bold colour clashes, and jewellery-
like detailing, echoing the ornate 
craftsmanship of the eyewear itself.

Branding
& Art Direction

Client
Christian Sabatino

Industry
Eyewear

Project Date
2024

Created at
Freelance

Sabatino











As a lifelong Manchester United fan, 
I’ve often wondered what the future 
might hold for the club’s graphic identity. 
The crest is a mark I’ve admired for as 
long as I can remember, so refreshing 
it felt like a careful and delicate task. 
 

The reimagined identity takes inspiration 
from the sharp geometry of the devil 
and its pitchfork. This conceptual 
evolution lends itself to a bolder and 
braver approach to the universally 
recognised Red Devil icon, while still 
respecting the heritage of the club.

Art Direction, Brand Identity, 
Logo Design & Typography

Client
Personal Project

Industry
Sports

Created at
Independent

Project Date
2022

Manchester United
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Fabric of London is a concept 
that celebrates the visual heritage of 
the Underground. The series explores 
the graphic deconstruction of London’s 
Tube lines, with compositions built from 
the terrazzo flooring and the iconic 
moquette upholstery of the seats. 

The collection extends into a full suite 
of posters and collectible Oyster 
cards. Together, they form a graphic 
celebration of London’s everyday 
journeys — a design language as familiar 
to commuters as it is emblematic of 
the city itself.

Art Direction, Illustration
& Campaign Design

Client
Personal Project

Industry
Travel

Collaborated with
Taz Saragi (3D)

Project Date
2019

Fabric of London













If John Lennon had his own 
lemonade brand, what would it look
like? Lennonade is a fictional brand
that imagines Lennon’s legacy with 
a playful twist, drawing influence 
from his time with the Beatles and 
his subsequent solo career.

The brand takes inspiration from lemon 
stickers, using them as miniature 
canvases to reference Lennon’s lyrics, 
iconic outfits, album covers, and the 
legendary venues he once played. 

Industry
Soft Drinks

Art Direction, Branding,
Packaging & Illustration 

Client
Personal Project

Created at
Independent

Project Date
2020

Lennonade







Based in Southampton, Sucker is 
a music management company 
releasing records and promoting shows 
nationwide. The identity leans into its 
playful name by building a world around 
being a “sucker,” with the lollipop placed 
at the heart of every brand touchpoint.
  

This visual metaphor of a lollipop 
brings to life a candy-coloured brand, a 
bespoke typeface with hidden lollipop 
details, and illustrations that swap 
instruments for lollipops. It unites music, 
attitude, and humour in a brand that 
thrives on the notion of being a sucker.

Industry
Live Music

Branding, Art Direction 
& Type Design

Client
Sucker

Project Date
2019

Collaborated with
Perry Rowe (Illustrator)

Sucker











Logo Design 
Selected Marks

Clients
Various 

Created at
Various Studios & Freelance

Project Dates
2018–2026

Ryan’s logo design is defined by strong 
conceptual foundations. Each mark 
is rooted in a clear idea and carefully 
crafted to embody the essence of the 
brand it represents.

Logo Design
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Designed at 
Freelance

Designed at 
Pearlfisher

Designed at 
Magpie

Industry 
Wine Sommelier

Industry 
Frozen Pizza

Industry 
Whisky

Industry 
Mixology

Client
Joel Lauga

Designed at 
Freelance

Industry 
Fashion

Client
Hotel Earth

Designed at 
Freelance

Industry 
Fashion

Client
Hotel Earth

Designed at 
Freelance

Industry 
Equestrian

Client
Equivent

Client
Totino’s

Designed at 
Freelance

Industry 
Hair Stylist

Client
Tone

Client
Russell’s Reserve

Client
Age of Ideas

Designed at 
Lovable Rogue

Industry 
Golf

Client
About Golf



Ryan’s illustration work is defined by its 
adaptability. He’s able to shift in style to 
meet the needs of a brief. From sharp 
vector lines to textured brush strokes, 
collaged compositions to pencil-drawn 
studies – Ryan’s approach is versatile yet 
always underpinned by craft and intent.

Illustration 
Selected Works

Clients
Various 

Created at
Various Studios & Freelance

Project Dates
2018–2026

Illustration
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Designed at 
Freelance

Designed at 
Freelance

Designed at 
Freelance

Designed at 
Pearlfisher

Designed at 
Freelance

Industry 
Fashion

Industry 
Fashion

Industry 
Cocktail Bar

Industry 
Misc

Industry 
Music

Client
Hotel Earth

Client
Hotel Earth

Client
Pineapple Club

Client
Personal Project

Client
Secret 7”

Designed at 
Freelance

Industry 
Misc

Client
Personal Project

Designed at 
Freelance

Industry 
Fashion

Client
Hype Clothing

Designed at 
Freelance

Industry 
Sports

Client
Personal Project
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